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Abstract

The objective of the academic article titles “ Loyalty : Important Marketing Variables

”»

for Higher Education Institutions ” It sparked the idea of delivering marketing ideas that were
critical to customer retention.  This will be a guideline for higher education institutions to
become interested in and see the importance of loyalty and apply them to the context of
education management. In this article, the authors present in order, namely, the theoretical
concepts related to loyalty. Definition of loyalty Building loyalty Loyalty measurements and

conclusions for the benefit of further application in higher education institutions.
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