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ABSTRACT

This research article aimed to study of opportunities and threats from working
process of organic farmer community research Enterprise in North Eastern of Thailand. The
research try to supporting and promoting online marketing to farmers by used deep interview
and observe from sampling groups. The sampling groups include farmer and agricultural
community enterprise groups from 5 provinces in North Eastern of Thailand consist of Maha
Sarakham, Karasin, Udonthani, Nong Bua Lamphu and Sakon Nakhon. Qualitative data was
used as tool for this research by using semi-structured interview for collected data follow by
analyst all data.

The result from this study found that organic farmer community still opportunities for
growing as well as online marketing for this segment which all organization who responsibility

to support organic farmer community need to concern.

Keywords : Promoting Marketing Online; Community Research; Organic Farmer Enterprise
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